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This class is not about
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How to identify the least likely to apply

How to fill out the 935.2 AFHMP form

How to get your plan approved by HUD,    

RD, or WSHFC

How to do a 5-Year Review
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Item 3b on the 935.2a
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Somalians

What Makes them Least Likely to Apply?

•They live in your market area and/or expanded market 
area, but . . .
•They do not live in your property, and/or
•They live in your property but at a much smaller percentage 

than they live in your market areas, and/or
•They are not on your waiting list, and/or
•They are on your waiting list, but at a much smaller 

percentage and/or number than they live in your market 
areas
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Exercise

Blue
Green
Red
Purple
Turquoise 
Gold
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How can I get more of the least 
likely to apply on my waiting list?
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Application forms on property website?

Photos on property Facebook page?

Flyers at the local Public Housing Authority?

Letters to the Chamber of Commerce?

Advertising on Craigslist?

Leasing bonuses to current residents?

A “Waiting List Open” sign on the building?

“This is marketing –
it’s not affirmative 

marketing”

Equal Opportunity Specialist
Hawaii FHEO office
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Ways to 
Affirmatively 
Market to the 
Least Likely to 
Apply
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First:   You 
Have to Find 
Them
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State of 
Washington 
Demographics
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https://caaa.wa.gov/black-population-county
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https://en.wikipedia.org/wiki/List_of_Indian_reservations_in_
Washington
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https://en.wikipedia.
org/wiki/List_of_Indi
an_reservations_in_
Washington

11

12



How to Affirmatively Market to the Least Likely to Apply – AHMA WA

©2023 Gwen Volk INFOCUS, Inc.
7

©2023 Gwen Volk INFOCUS, Inc.                                                                 

https://capaa.wa.gov/resources/#:~:text=While%20nearly%2088%20percent%2
0of,%2C%20Whitman%2C%20and%20Spokane%20counties.
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https://ofm.wa.gov/washington-data-research/statewide-data/washington-
trends/population-changes/hispanic-population-percent-total-
population#:~:text=In%202020%2C%20the%20highest%20percentages,counties
%20posting%20the%20highest%20shares
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https://www.seattletimes.com
/seattle-news/data/where-
does-your-seattle-
neighborhood-fall-in-this-
diversity-index-check-the-
map/
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https://zipatlas.com/us/
wa/yakima/zip-code-
comparison/percentage
-black-african-american-
population.htm
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Next:   You 
Have to Reach 
Them

©2023 Gwen Volk INFOCUS, Inc.                                                                 

Method 1:  
Go There
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Blanket the area with postings and 
flyers and/or ask them to distribute 
• food banks
• legal-aid offices
•health clinics or medical facilities
•Employers
•Grocery stores and other 

businesses
•Local governmental offices
•Housing authorities
•Community gathering places, such 

as senior centers, recreation 
centers, libraries, schools, and 
places of worship

This Photo by Unknown Author is licensed under CC BY-SA
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Method 2:  Community  
Contacts

•Must be targeted to the 
demographic you are trying to 
reach

•Must have experience working 
with this demographic

•Must be willing to assist and/or 
refer you to others who are 
willing to assist

•See Handout – Sample
Community Contacts –
Washington State
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Method 3:  Direct Mail
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Identify the zip codes and 
send a flyer.

How to offset the cost?   If you 
have multiple properties that 
all need to target the same 
group, do one promotional 
flyer that promotes several 
properties.
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Method 4:  
Newspapers
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Foreign Language Newspapers – Paper or Digital
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https://echo-media.com/medias/details/6063/el+mundo-washington
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Ethnically Targeted Newspapers – Paper or Digital
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https://nwasianweekly.com/

Ethnically Targeted 
Newspapers – Paper or 
Digital

https://seattlemedium.com/tilobe
n-publishing-co-inc/
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Method 5: 
Targeted 
Radio
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https://radio-locator.com/

https://radio-locator.com/cgi-
bin/finder?sr=Y&s=T&state=WA
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What Other 
Ways are you 
Reaching Out to 
the Least Likely 
to Apply?
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•Devise special measures to attract 
the target groups. 

•Think outside the box for ways to 
reach these groups
• Look for ways that are unique to your 

area. 
• Find groups to partner with who have 

contact with the people you are trying to 
reach

•How do your units meet the specific 
needs of the people in your area i.e.
transportation, accessibility, 
proximity to services etc.
• How can you let the target groups know 

what you offer? 

How to Affirmatively Market to the Least Likely to Apply
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